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With the curator role, youre able to easily
create, share, and track success of your

learning and training programs.

Create learning
content

Upload internal content
and curate custom
learning paths

Linkedfl] Learning

u

Share content

Connect your content to
the colleagues that need
it

Get insights

Measure the success of
your programs with
insights on views and
completions

44 curators from

the beta program

rated the curator
feature

8/10

regarding likeliho
od to recommend
to a colleague



“‘Before | could create
learning paths, | would have

Easily upload and arrange content into mantally oroste an emeil o

an intuitive, engaging format.  ton of e, With this role,
| can present content in a
useful, nice format and it

u
)
Wh N t'ln I |ﬂ.|ﬂ dKeS No lime at a
From your oganization Loarming path detall Program Manager
Resource Center to Help our Managers Thrive 88 Everyone can find this g g
C C C C @ 5h 40m of content C t f I I I b t p g ' I l
resources and talk tracks to provide their Managers with the individualized support they need and capture Best u ra O r ro e a ro ra
Practices at scale. Each section focuses on a current challenge facing our managers. The toolkit contains a 1:1 Guide, @ items of learning content . C
links to relevant LiL Courses and “Meeting in a Box" to leverage in Team Meetings and additional resources on the topic 3
Note this is all fully optional @ English language . e n I n e n e a rn I n g
|~ Insights

and Iinternal custom content

o We have a huge need for
» Handpick specific videos from learning paths. Any way to
courses make this easier and less
time consuming is a
* Group content into sections positive thing. It allows me

to quickly and easily
communicate new training
material with my global team.”

* Put content into an order

* Add descriptions for sections
and pieces of content

Learning Coordinator

i Curator from beta program
~
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Understand the impact of your trainings ot v o i
W|th deep repOrtlng on |earner statistics out of my current

_ tools. LinkedIn Learning
engagement and combnletions. beats SharePoint, email, and
B7QuIke Eware nths etBeys x Google Docs on reporting
and analytics — | can get so
Duove s - much more out of LinkedIn's

7
& Learning Company's Library +Add ¥ 400 to O I S '
| |
Content Recommendation History
200
Content recommended Total # learners  Completed In progress Not started Moved to
history
L}
e : = Technology Trainer
3 . Apr6 Apr13 Apr20 Apr27 [Ty
) Insights 0 0 y: i
(¢} (¢} 4
INSIGHT FURENY Recommended on: June 17, 2020 " i 5
Learner 0
il @ m

Curator from beta program

Check out how your content has trended
over the last 90 days with unigue viewer

counts “The #1 benefit of this tool is
tracking. | love that | can see
how much engagement and
usage there has been with my
learning paths and custom
content.”

HR Associate
Curator from beta program

See who has completed and is
In-progress with your content

Linkedfl] Learning



Consolidate all your
content on one platform so

that everyone can always
find It.

“We tend to give training once and not have it saved
somewhere for future viewing, so this is a good way to
create a training database for new employees who were not
with the company when important training was originally
given. It’s easy for them to have one place for everyone
to go to. | also like that | can keep all of my curations
organized in one place in my library.”

Sales Readiness
Curator from beta program

m LEARNING — Q, Search for skills, subjects or software @ 0 ’ @ m 2
Browse ¥ Home My Learning Me ¥ EN w Go to Admin

Released 2 weeks ago

Content Marketing for Social Media

Colleen Jones and Madecraft
2 instructors

Weekly goal In progress Saved From your org

Jun 15 to Jun 21 Edit goal Executive Presence: Tips for Women See all (56)
Ml COURSE - 34m 22s left
Congratulations Kelsey — you did it! — .

Leadership Sustainability

.‘&- AAAAAAA . 10m
By —

Last week: 201 minutes

FEATURED |@ P OPULAR
"~

21X !
MORNING oy
| - HABITS
"HIGH )
PERFORMERS
< (23m
P> cours
Time Management: Working Strategic Thinking The Six Morning Habits of High ~ Goal Setting: Objectives and Managine
from Home P Jolie Miller and 3 other Performer S Key Results (OKRs) Change
By: Dave Crenshaw K“ connections like this (,“ Jolie Miller and 2 other By: Jessie Withers By: He
& connections like this
Top picks for Kelsey Next )

Starting a Memorable Time Management How to choose colors Delivering an Authentic Elevator  Getting |

Conversation Fundamentals Pitch Hiring Ma
Zog Kelsey and 9 other Sarah Jo Neubauer likes this Davidson Hang likes this By: Da

m coworkers like this ﬂ o

X Recommendations from edX Next )

Because your curated content will live within your org's
LinkedIn Learning library, learners will know where to
access it.

Linked[fl] Learning



2 Using the
Tools
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After you're assigned as a
curator, you'll receilve an
email.” Clicking "Get
started” will take you to
your LinkedIn Learning
homepage.

*If you don't receive the email, you will still be able to
access the curation tools from your homepage.

Linked [l Learning

m LEARNING lsaac Bhandari ’

Flexis, Co

Hooray! You've been selected to create
learning content for your team

You can now connect your team with the learning contant they
need, all in one place.

Get started

Espafiol | Francals | B&3S | B X | Deutsche | Portugués

2 .
L
»
»

Create custom learning for your team

Build or upload the learning content your team
needs, from onboarding to topic deep dives.

x|

Share with the right people

Connect anyone—or everyone—to the content
they'll find most helpful.

) e |

See what's working

Get insights into how many people are viewing
your content,

Get started




You can now
start creating
and sharing

content!

Step 1
Click on the “Add” button at the top right of
your Linkedln Learning homepage.

Step 2

On the menu, click “My library” to be
directed to your curation library.

Step 3

Now, start uploading and curating
customized learning paths for your
team!

Linked ] Learning

m LEARNING — Q, Ssearch for skills, subjects or software 1) 1L | =
Browse ¥ My Learnin Me .

- Add content

Released 2 weeks ago | Create learning path
.« . . . My librar
Organizing Your Remote Office for Maximum \

Productivity

' Paula Rizzo
‘ Q 4 } -
\..__,/ Author. Emmy

or, Emmy-Winning Producer, Productivity Coach

Set a weekly goal In progress Saved From your org
Content lib ie11 See all (1)
We'll help you track your progress and remind you to VIDEO - 14s
keep learning
Set a goal
m LEARNING Back to Learning home

My library

Content My recommendations
Jane, lets get started!
Upload your learning materials mm Create learning paths for your team
I3
— You can upload videos and documents or add links to easily share your = Use learning paths to build sequential learing plans, like onboarding or
content with your team. topic deep dives.
Add content | Learn more Create learning path | Learn more

You haven’t created content yet

Step 1

Step 2

Step 3



Recommend your content to trigger an email notification to
your recipient(s) and highlight the content on their

homepage.

v/ Content has been published. Share with others now X

& »
(i
: E- ;«i
- . = =
" =
- e :

COLLECTION

Building accessible products at Flexis

=

= B iy .;%Q‘ ;5' By: Jane Wheeler

Recommend to learners ®

Add recipients Select all [1,800] learners

Search for learner or groups

Other ways to share

& Copylink K Share on teams

You will have the option to add a
customized message and due
date.

[ LearninG

'

Hi Jane Wheeler,

[First_Name_Sender] from [Company_Name| has just
recommended you a courss, [Coursa_Title)

(© Due on: February 17, 2020 POT

Get started

[First name_Last name] - 1t
) ASSIoNer e, Acooun! e

Hey Team, I'm recommendcing/assigning this content for us all 1o
take by next Monday the atest. And don't forget 10 add ths 1o
your calendar! Lomem ipsum dolor 52 amet, consectetur
adipscing el

Maecenas eQestas eros risus, Quis Iingilka urna auctor id
Curabsur consequat arcu sed psum solicitudn tristique |
Maecenas eQes1as o8 rsus, Quis Inngila una aucor id

counse

Becoming an first Al-First Product Leader

Artical nteligence s changing ™he workd, powenng everything rom
advertising 10 education. Becoming & successiul Drodhuct leader i

By [provider namwe)

Learn now

-

m LEARNING = Q_ Ssearch for skills, subjects or software 0] i g @ E

Browse w Home My Learning Me w» EN w»

@ Released 1 week ago
How to Tell Stories That Win Market

Share

Big Think

Big Think is one of the largest short-form video providers of soft skills knowledge.

® OO

Weekly goal In progress Saved From your org

Sep 14 to Sep 20 Edit goal Digital Transformation & Innovation for Tomorrow":
. . LEARNING PATH - 18h 32m 8s
0/60 You've got this! Start learning to reach your goal. <

minutes Last week: 0 minutes r *“/KV 4 Marketing Foundations
| COURSE - 49m

Recommendations will appear in the "From
your org" section of the recipient's homepage.

Linkedfl] Learning



Recommending
also gives you
access to deeper
Insights like
learner-level
IN-progress and
completion data.

M LearninG

=. Learning Company's Library

Content Recommendation History

Content recommended Total # learners Completed

& D> COURSE
Career Clinic: Developer
CAREER CLINIC: -
DEVELOPER Insights 1 0%
INSIGHTS 9

LUR:S:Iu) Recommended on: June 17, 2020
Recommended by: Learner 0 learners
uape_master_curator_appinstance_donotchange@test.linkedin.com

5 Add due date

i= LEARNING PATH
Develop Your Strategic

Planning Skills o

1 0%
Recommended on: June 17, 2020
Recommended by: Learner 0 learners

uape_master_curator_appinstance_donotchange@test.linkedin.com

5 Add due date

{= LEARNING PATH

Product Marketing New

Hire Onboarding 1 0%
(e}

Recommended on: June 17, 2020
Recommended by: Learner 0 learners
uape_master_curator_appinstance_donotchange®@test.linkedin.com

B Add due date

{= LEARNING PATH

Business Development

for Marketers o
1 0%

Recommended on: June 17, 2020
Recommended by: Learner 0 learners
uape_master_curator_appinstance_donotchange@test.linkedin.com

5 Add due date

After you've made

In progress

0%

0 learners

0%

0 learners

0%

0 learners

0%

0 learners

Not started

100%

1 learner

100%

1 learner

100%

1 learner

100%

1 learner

Back to Learning home

Moved to
history

0%

0 learners

0%

0 learners

0%

0 learners

0%

0 learners

the recommendation, check out how
many learners have started and/or

completed your content in
the “Recommendations” tab

Recommendation History Detail

< All recommendations

[> COURSE
HR and Digital
> Transformation

B Recommended on: July 8, 2020

Recommended by: Catherine Gould

[5 Add due date

Completed (2) In progress (3) Not started (20)

Learner details

Q Martha Brady

G . Catherine Gould
* Sales Manager

Total # learners Completed In progress

28

Moved to history (0)

Learners

8% 12%

2 learners 3 learners

Progress

100% Complete
e

100% Complete
I

Not started Moved to history

80% 0%

20 learners 0O learners

Completed

7/15/2020

7/20/2020

Click into the piece of content to
understand the progress of individual

learners

Linkedfl] Learning



v/ Content has been published. Share with others now X

AI O n g W I t h -l ) coLLECTION
o Building accessible products at Flexis
re CO m m e n d I n g y = 1] .5!; 5|§ -if By: Jane Wheeler

post the content URL @ s
on relevant internal
platforms to maximize

& Copylink  E§# Share on teams
reach.

Linkedfl] Learning



After you've shared content, monitor views on your library

page.

m LEARNING People Content Reports Q Search for people, groups or content..

® & _h
Add Help Me

Flexis' library  Featured

Add content ¥

(7 Flexis library

@ ( Tags ¥ ) ( Skills » Type ¥ All languages ¥ e

Most recent

My content v 870 unique viewers in the last 90 days X

Content name Author Viewers (last 90 days)

D ViDEO Daily Unique Viewers Since January 30, 2020 - April 28, 2020

Learning without Formal
Authority

> DOCUMENT

Electronics Foundations:

Basic Circuits

[0 LINK

, Job Seeker Tips

D> LEARNING PATH
Being Mentored

D> LEARNING PATH
Deep Learning: Image
Recognition

D> LEARNING PATH

— _ Chris Shares New Features

P> LINK
Be a Better Manager by
Motivating Your Team

Juliana Richard

Leroy Dudley

Milton Pollard

Jon Bowers

Cedric Ortega

Charlie Moody

Debora Gilliam

June 30, 2020

June 29, 2020

June 26, 2020

June 26, 2020

June 25, 2020

June 25, 2020

June 24, 2020

See how many unique learners have
viewed your content in the last 90

days

600

400

200

Jan 27 Feb 3

Feb 10

Feb 17

Feb 24

Mar 2

Mar9

Mar 16

Mar 23

Mar 30

el s

Apr6

A

Apr 13

ﬁo\o

Apr 20 Apr 27

Click on a viewer count number to check out content trends

over time

Linkedfl] Learning



Each month, you'll
receive an email with
Insights on the impact
you're driving at your
organization.

You can see how many total viewers
your curated content has driven so
far, along with your most popular
content.

1) LearNING apa Whasle @
B Flexis

You're a learning champion!

People have viewed
your content

Jane, the content that you created drove learning
for 80 colleagues over the last 30 days. Keep it up!

See more insights

Master In-Demand Communicating during

Professional Soft Skills Times of Change

~ Share /~ Share

) A
- ’
7 AN

ViIDEO DEO
Improve Your Interoffice Diversity, Inclusion, and
Politics Skills Belonging for Al

2 Share # Share

Go to library

Linkedfl] Learning



» Creating a Learning Path
* How to Use Discoverability Controls

» Uploading Custom Content and Links
Relevant Help

Center Articles » Understanding Content Viewer
Counts

» Getting Insights on Recommended
Content

Have more questions?
Visit the Help Center to see more help articles and contact
support.

Linkedfl] Learning


https://www.linkedin.com/help/learning/answer/72048
https://www.linkedin.com/help/learning/answer/121322
https://www.linkedin.com/help/learning/answer/92956
https://www.linkedin.com/help/learning/answer/121324
https://www.linkedin.com/help/learning/answer/121324
https://www.linkedin.com/help/learning/answer/88138
https://www.linkedin.com/help/learning/answer/88138
https://www.linkedin.com/help/learning

3 Curation Use
Cases

Linkedfl] Learning




Corporate Use Cases by Role

Onboarding

* Program Manager
 HR Associate

» Sales Readiness

* People Manager

Onboarding: Training designed
to onboard employees onto a
new role, department, or process

Continued Training

* Program Manager

 HR Associate

» Sales Readiness

* People Manager

» Subject Matter
Expert

* Individual Contributor

Continued Training: Ongoing
training designed to support
team/department goals.

Information
Synthesis

» Sales Readiness

* People Manager

» Subject Matter
Expert

* Individual Contributor

Information synthesis:
Integrating content from
disparate sources into a
coherent whole

Linkedfl] Learning



"l am working on a quick
virtual training for an Agile
Scrum framework. Using a

Program Manager peti ot

Other titles include Learning Coordinator/Lead, Training Specialist, Project Manager, that | can make it our own
Quality/Process Improvement Specialist, IT Specialist, etc. — that is super helpful for
/i : me.”

Individuals in the company that have a role-based need to
curate training/learning programs for a specific function, s, SrQuality & Process

_ _ _ ZICE Improvement Spe_mallst
department, business unit, or region. from ICF Consulting

Curator from beta program

* Onboarding and upskilling programs “| create weekly teaching

moments In a learning path

* On-demand training for a new technology and/or software style. | used to share links,

(e.9. Skype, Teams, SQL, Python) but this is much easier to
create training for a
» Continuous training programs to drive skill development in: department or expanding to a
» Leadership and manager development wider audience. Being able to

upload content and create a
weekly training schedule has
been the most valuable to me.”

» Software migration training
» Operational excellence
* Performance development plans

Program Manager
Curator from beta program

Linked [l Learning Linked[fl] Learning




HR Associate

Other titles include HR Business Partner, HR Manager, Talent Coordinator, Talent

Partner, etc.

HR professional that builds HR agenda and processes, global
initiatives, and content that support organizational HR

strategic goals.

Custom learning paths on talent management processes including:
 Employee performance reviews
* Manager development
» | eadership succession
* Promotion/compensation initiatives

* Hiring & firing trends

On-demand learning paths on timely initiatives:
* DIBS (Diversity, Inclusion, and Belonging)

 Remote work tips

 Mental health and wellness

* Mentorship

‘| created a learning path by
blending our internal training
(recorded conference call+
slides) and LinkedIn
Learning content. | shared
the learning path with my
peer HRBPs and the HRMs
and received rave reviews. |
found the process to be quite
seamless and really
appreciated the option to
assign the training to others
with a due date. Everyone |
shared the path with was
eager to become curators as
well. We have so many
ideas on how we can
continue using this
feature.”

. HR Business Partner
d:ish from Dish Network
Curator from beta program

Linked[fl] Learning



Sales Readiness

Other titles include Sales Enablement Manager, Trainer, and/or Sales Operations

Individual that focuses on building onboarding and
upskilling content for sales teams on products and
processes.

* Virtual new hire onboarding and ongoing training, sales coaching,
and assessment/certification programs

* Pitch decks, product FAQs, talk tracks, ROI calculators, best
practices, and other assets to enable the field

* Pre and post work for Instructor Led Training sessions

| love creating short
training snippets and
putting them into a
learning path, so that
people are easily able to
select which training pieces
they need to view instead of
having to watch the entire
course if they don't need

to. It's also great to be able
to mix videos, articles and
links.

Sales Enablement
Manager
Curator from beta program

Linked[fl] Learning



People Manager

Manager/supervisor that supports a team of learners
and plays a consultative role in their career
development.

* Creating tailored learning paths for direct reports to help with
career development and upskilling

» Paths to onboard new team members, e.g. "Product
Marketing Toolkit"

» Curated learning path of recommended courses that share

valuable team principles and insights on leadership style, e.q.

"Sarah's Top Course Recommendations for Team Dynamics”

“I love that we're able to
add material that isn't from
LinkedIn to customize a
path for our team. We do a
lot of self-development on
our team, so it's nice to be
able to create a path that's a
common theme on the team
and track the involvement.”

Marketing team leader
Curator from beta program

Linked[fl] Learning



Subject Matter Expert

Individual that has domain expertise in a specific
area and enjoys sharing his/her knowledge across the
organization to benefit the rest of the business.

Examples:

* Finance Director sharing revenue targets and other metrics
with C-suite and leadership

* |T manager sharing best practices on security protocols/
technology services with new employees

» Data analyst sharing customer churn analysis and industry
trends with his/her team

* Product leader sharing "How to be a PM” tips & tricks

"LinkedIn Learning makes it
simple to pull together
resources and share quickly.
The curation tools provide
a much more polished and
tailored approach than
sending links or emails.”

Data scientist leader
Curator from beta program

Linked[fl] Learning



Individual Contributor

Individual that wants to showcase his/her knowledge to
gain visibility in the organization and/or to aspire to
a leadership role.

Example:

» Launched new project and wants to share what they've learned
with the team such as a winning sales pitch, successful product
launch, unique customer success story, or a best practices on a
topic they are confident in

“This tool helps me to
standardize and share
certain on-boarding and
other helpful information
with my team and whole
department in an
easy-to-use and easy to
track format.”

Sr. Compensation Analyst
Curator from beta program

Linked[fl] Learning



Higher Education: Professor "Lonly have access to the

VLE at the university and
that has limited functionality

Instructor that creates a custom curriculum for when it comes to adding

: video links. LinkedIn
their students. Learning was much easier

and more user-friendly. It is

. Learn!ng paths.to supplement existing course curriculum, intuitive in how you curate
organizing sections around syllabus structure content.”

. . . . : -~ Professor at the
Customized Iegrnlng p.rograms for different students (beginner vs University of Leeds
advanced, various subject areas) = Curator from beta program

» Curated research to showcase to students and the public

Linked[fl] Learning



Higher Education: Career Coach

Individuals that provide career-specific coaching and
training to students to assist them in finding a career
post-school.

» Job-seeking training for students on various career paths and
associated skill sets

L_earning paths to inform students on interviewing tips and tricks

"| believe sometimes the
iInformation and offerings can
be a bit overwhelming for
students and having a
learning pathway ready to go
can make students' lives a
lot easier.

Career Coach at the

E[jl![:i University of Houston
Curator from beta program

Linked[fl] Learning



Higher Education: Student
anamghgﬂssionate about learning and has a

desire to create and share learning programs with
his/her peers.

*Relevant learning for fellow students

*Curated content to help peers prepare for an exam or paper

such as a recap of course and highlights of most helpful
material

"It's so helpful to be able to
iIntegrate custom content,
LinkedIn Learning content,
and external learning links all

In one learning path in one
platform.”

Student Champion
Curator from beta program

Linked[fl] Learning



4 Curation
Best
Practices
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Searching for
Content

Choose the best content

Consider these 3 factors before searching for content:

@

Who Is your target
audience?

Region, Business Unit, Team,
Department, Function?

o

What Is the
learning objective?

Behavior Change, Skill
Development, Info Synthesis?

\I
-

How long should
content be?

Full Course or
Individual Video(s)?

Linkedfl] Learning



Searching for
Content

Unfiltered search for
" preseRtatio NS wmsir o 6 W 4 ®

rowse v Home My Learning Me w» EN v

Filter Results 7,606 Results for “presentations” Sort by: Best Match =

Type ~ I= LEARNING PATH
(O Courses (524) o »' Develop Your Presentation Skills

(] Videos (7,350) *l*‘ Skills: Microsoft PowerPoint, Sales Presentations F i Ite re d S e a rC h fo r

(J Learning Paths (11) ' A save ( More ¥ 7 . "
Use search e — OO

Browse w Home My Learning Me w EN v
() Beginner (2,006) > COURSE
(J Intermediate (3,382) ' Designinga PriR .. resuits 20 Results for “presentations” Sort by: Best Match ¥
By: Tony Harmer - |

[ |
(] Advanced (478) 4
—| R (P
44,457 viewers
Time to Complete ~ Courses (20)

(] Videos (585)

> COURSE [lelV[W.Y:d

Designing a Presentation

Software > P> COURSE (J Learning Paths (0)
(] PowerPoint (1,446) How to Presen By: Tony Harmer - Released Jun 13, 2019
I l a r rO W d O W I l (J Microsoft Office (874) By: Todd Dewett - | — 44 A5 SEHETS 0 save —
g s::;e(zj:MSS) 20,375 viewers Beginner (8)
(] Keynote (279) [J Intermediate (27) [> COURSE
I VIGES ) Advanced (2) = ‘|| PowerPoint: From Outline to Presentation

Effective virtuz

By: Richard Harrington - Released 2 months ago

‘m 3,855 viewers [1 save More ¥

Released Aug 23,20 § Time to Complete

search results I

Business (6,326) 6,502 viewers

Software
Business Software and

Tools (3,190) PowerPoint (20)

> COURSE [:IelVW.Y:d

P> COURSE Microsoft Office (11) . . L
PowerPoint 2016 Essential Training

Master Confidt¢ Office 365 (8)
By: Chris Croft - Re

= Layout
= Reset . By: Jess Stratton - Released Sep 22, 2015
= Section 3 1

Creative (1,846)

U
]
(] Presentations (1,974)
)
]

* Filter by content type, level,

Technology (1,846) Keynote (6)

SOftwa re S u bj e CtS a n d to p i CS S mars 30,220 viewers Microsoft 365 (5) 112,066 viewers [ Save | More ¥
! 7 Show more
Continuing Education Units ~
P> COURSE > COURSE
(] NASBA (66) ; ;s ; ; :
" " — Public Speakin § subjects & Topics PowerPoint: From Outline to Presentation (2013)
¢ S O rt by VI eW CO u nt a n d () SHRM (1) By: Laura BoTaRi Business (20) By: Richard Harrington - Released Nov 20, 2013
" " (] HRCI (1) 87,961 viewers Business Software and Tools (18) 46,087 viewers A e S
Newest" to see most popular 0 a0
d t t t t (] CompTIA (0) b o Continuing Education (CEU) (6)
l I I . NASBA Continuing Professional [> COURSE POPULAR
_ PowerPoint Essential Training (Office 365/Microsoft 365)
By: Tatiana Kolovou Show more
* e - By: Jess Stratton - Released Sep 24, 2018
92,741 viewers -_____ 8 : h - |
2 63,482 viewers [l save More ¥
~ Nl Continuing Education Units
NASBA (6)
PMI (1) [> COURSE

PowerPoint: Using Photos and Video Effectively for Great
Presentations

SHRM (0)
HRCI (0)
IIBA (0)
CompTIA (0)

By: Richard Harrington - Released Aug 17, 2014

39,890 viewers [1 save More ¥
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Searching for

Content
Filter Results
| —_
Q ' I I C k I Overview 5] QaA ﬂj Notebook —  Type g
y Level ~
INSTRUCTOR RELATED TO THIS COURSI
e V a I l I a 't e Tony Harmer 8%, Learning Groups - Se  Time to Complete ~
Educator, lllustrator, Adobe Creative Suite [=] Certificates - See all
Master
Software ~

View on LinkedIn - Follow on LinkedIn

CO u rS e S Course details Subjects & Topics ~

56m - Beginner + Intermediate - Released: 6/13/2019

Continuing Education Units v
Perhaps the most essential skill for all knowledge workers, sales professionals, bu

- N educators is the ability to design compelling presentations. Whether you're report
Review specifics of the b o —

Viewers of this course through the essentials of
CO U rse ng about, designing, and
- 5 6 1,981 members like this course - 44,457 people watched this course icluding moodboards, layout,
tO make SU re It fItS yOU r ( I 1 animations.

needS |nCI Ud | ng Learning objectives

e Qutlining your topic
¢ Creating a storyboard
e Developing your design ideas with moodboards

 Length of the course/video v Eoriog silietngatnhy
o Release date e Using colors, words, and images effectively
. . e Using charts and graphs
° COUFSG Detalls & Learn|ng e Effectively using animations and transitions & m @
ObjeCtiveS e Beyond the presentation 1'981 27'913
° Common JOb titles of learners Skills covered in this course
WatChlng the course ( Presentation Design) QPresentations)
« # of views, likes, and saves of the
course
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Searching for
Content

Handpick
iIndividual
videos or
chapters out of
a course

By including shorter

videos In your learning
path, you can ensure that
learners spend their time
watching content that is the
most relevant.

Search for Content
Level

Software

Subjects & Topics
Custom Tags

Continuing Education Units

Course contents -~

~ Introduction (3 items)

~ 1. Installation (2 items)

D COURSE

Python Essential Training

;,P By: Bill Weinman - Skill: Python (Programming Language)
m 294 567 viewers

v 2. Language Overview (11 items)

~ 3. Types and Values (6 items)

Overview - 1m 52s Add

The string type - 7m 25s

The bool type - 3m 20s
Sequence types - 5m 46s

type() and id() - 5m 50s

~w 4. Conditionals (3 items)

v 5. Operators (5 items)

~ 6. Loops (4 items)

Add

Add
Add
Add

Add

Add Chapter

Add Chapter

Add Chapter

Add Chapter

Add Chapter
Add Chapter

Add Chapter
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‘ Creating Learning

Paths

Save time by copying an existing learning path

Create new Learning Path: Details

When creating learning paths, select “Copy existing” to
duplicate an existing LinkedIn Learning-created learning

path

E .\

I

i >

[ 1
] 1
] 1
[ 1
i 1
] 1
T E Iy ™, |
Create new

Copy existing

~ €

Learning path details

Become a Manager

S8 Everyone can find this

As a manager, success is predicated on your ability to achieve goals working with your team. The good news is that ‘
management is a skill that can be learned. This path is designed to provide you with the key considerations, skills and @ 5h 34m of content
competencies to help you become and succeed as a manager. ‘

) . 3 8items of learning content
Skills: Talent Management, Operations Management, Human Resources (HR), Team Management, Management, +1 more 0 8 Z g¢

@ English language

[~ Insights

1 8 ITEMS

P course
A Make the Move from Individual Contributor to Manager

By: Carolyn Goerner

Explore ways to successfully transition into a management position from an individual contributor role.

[> COURSE
New Manager Foundations
By: Todd Dewett

Learn how to establish your identity as a leader, connect with your team, and become a successful first-time manager.

"Become a Manager" is one LinkedIn Learning's most
popular learning paths and contains essential managerial
skills and courses
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‘ Creating Learning

Paths

Ensure that the right
audience can find the
content

Use discoverability controls to define who
within your organization will be able to find
your content on the platform (in search and
on the homepage)

* If your content is only applicable to certain colleagues,

make sure to limit discoverability to a specific group(s)

* If you don'’t see a group that you need, reach out to
your LinkedIn Learning master admin

* [f you do not want anyone else to find your content on
the platform, set content discoverability to “No one
(direct link access only)"

Create new Learning Path: Details

.

Title*

Image size: 600x340px

Add title

Description *

0/100

Add description

Content Language

English

Discoverability* ®

v Select who can find this content
Everyone

Selected group(s)
No one (direct link access only)

Search for skills

Tags ®

Search for tags

* indicates required

Cancel

0/500
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‘ Creating Learning

Paths

Save your content
while you're still
WOrking On it Discoverability* ®

: - (@ : v Select who can find this content
Set discoverability to "No one (direct Eenine ]
link access only)” if you want to keep slacted graug

: : No one (direct link access only)
working on your learning path before , -
cy : : : Search for skills
it is published (and available in

search results and on the
homepage).
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‘ Creating Learning

Paths

Name & Tag Your
Content Effectively

Leadership Essentials on Communication for NAMER Sales Team

If you set discoverability to "Everyone,” =220
anyone within your organization can find
your content in search, so make sure that O i
the title is appropriate and helpful for Search for skills
Iea rners. Leadership X = Communication X  Interpersonal Skills X
Written Communication X Management X Public Speaking X
* Title: Consider including the department/team name, A
prog ram name, and Su bJeCt area ,;_\::iaciintiig's r’;:a:,t iri?eugi:gsatrc;i);c;;-rorganization to enable learners to discover this content in search (e.g. Manager

Add custom tags

 Skills: Include relevant skill tags so your content
appears in skill search results alongside relevant
LinkedIn Learning content

Leadership Essentials X NAMER Sales Team X

» Custom Tags: Include custom tags that are unique to
your organization to ensure that colleagues can find
your content while searching
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‘ Creating Learning

Paths

Customize the thumbnail
SO your content stands
out

Upload a custom thumbnalil image to
ensure that learners can easily understand
what the content is about

* Add an image that is unique and relevant to your
target audience

* You can also customize the thumbnail for each
piece of custom content that you add to the learning
path

Create new Learning Path: Details

Thumbnail

Select a custom image or use the default image for your Learning Path thumbnail

(

Default thumbnail image

OR

Custom thumbnail image

Title *

Leadership Essentials on Communication for NAMER Sales Team

59/100
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‘ Creating Learning

Paths

Blend learning paths with
Internal custom content

Learning paths that contain internal
learning content perform better than
learning paths without custom content.
Custom content ensures that the path is
hyper-relevant to your target audience.

Use custom content links instead of
uploaded documents or videos if your
audience may want to download the
content post-viewing.

[ LearNING

My library

First, upload internal content to the platform — it can be a
document, video, or link.

@ Section 1 I Delete section J| Add contentw
Search for content
Titl |
VVVVV Link to content
Add a section title 3 5. 4
Role of L&D and HR in building a learning cuiture
0/45 - v
Description $ Learn how to cultivate a culture of learning in your organization.
Communicate w hat learning m
ooooooooo his section will 6 Britt Andreatta
lead to
VVVVV
The ROI of talent development
2 Learn how to build a learning and development program to attract and retain talent
0/250 v . and help employees develop the skills that keep your organization competitive

Then, when the building the learning path, add the
document, video, or link to the path.
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‘ Creating Learning

Paths

Bucket your
content into
sections

Group your content into
sections by subject area to
provide structure and
guidance for learners.

Adapt your management style

What motivates and drives the people on your team? How can you bring autonomy, mastery, and a sense of purpose to their work? Explore the answers to these
questions in this section.

2 ITEMS

> COURSE

Motivating and Engaging Employees (2013)

By: Todd Dewett

Eme

Learn how to motivate your team and retain their valuable contributions over time.

D watch section 1.1 on understanding what motivates and engages employees (4 minute clip) - AND - section 3.4 on Using
non-monetary motivators (4 minute clip)

> COURSE

Management Tips

By: Todd Dewett

Get two new management tips and learn to improve communication, increase motivation, deal with conflict, and build better
relationships.

D watch sections 2.1 and 2.2 on managing multiple generations (2 clips, 5 minutes total)

Have an (epic) career conversation
Career growth is one of the most powerful drivers of engagement and retention across the board - among millennials, among women, among new technology
employees. Learn how to engage and retain your team members with coaching and career conversations.

2 ITEMS

> COURSE
Reid Hoffman and Chris Yeh on Creating an Alliance with Employees

By: Reid Hoffman and Chris Yeh

LinkedIn founder Reid Hoffman and entrepreneur Chris Yeh discuss the Alliance, their innovative framework for managing
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‘ Creating Learning

Paths

z @ Section 1 Delete section Add content v

Add

Management

descriptions —

Communicate what learning outcomes this section will lead to

within the
learning path

Provide specific context for g
learners by adding detailed o] -

descriptions for each

SeCtI O n a n d p I eCe Of Add description
CO n te n t . Add description to provide context
0/500

Cancel Save

[> COURSE
New Manager Foundations

By: Todd Dewett

Learn how to establish your identity as a leader, connect with your team, and become a successful first-time manager.
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‘ Creating Learning

Depending on your
learning objective, make
sure that the length of the
learning path Is

manageable.

From your organization Learning path details
If your goal is quick skill development, Hiring a Diverse Team 88 Everyonecan o
keep it focused and aim for your learning e st o
path to be no longer than 2 hours and 2 e
fewer than 5 total sections (with fewer L nsights

than 6 pieces of content per section).

If your goal is behavior change or
mastery of an advanced topic, you will
need to include longer, in-depth pieces of
content, which may require a longer
learning path.
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‘ Creating Learning

Paths

[> COURSE
Performance Management: Conducting Performance Reviews
By: Todd Dewett

L Learn how to prepare for and conduct fair, productive performance reviews. Get tips for making reviews more useful
I I l u S O I I l and less stressful for both you and your employees.
I r you un

Comprehension Leadership Essentials Level 2 Assessment

Section Assessment

By: Kelsey Bostrom

2
. Take this short quiz to make sure

Take this short quiz to test your comprehension of this leaming path.

Add a custom link to the end
of the learning path (or each
section) that directs to a custom i . ey Sl i 1 b W S0 Mo i o e B el i
quiz. Microsoft and Google 1. What best defines "effective leadership"?

forms both offer assessment (D Baluganiv a8 oek st

solutions that you can link to. O Using a “one-size-fts-all approach

L Telling people exactly what they have to do

fj;’ Using a vanety of leadership styles at the night time and in the nght way
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‘ Maintaining Learning

Paths

Make sure your content stays
up-to-date

* Learning paths should be evaluated and updated every
quarter (check the "last modified" date to see when you
last updated the content)

* What to consider when updating a learning path:

* How have your team's skill development needs changed?

* Have any popular new courses come out since initial creation?
* Have any new technical courses come out with more up-to-date
information?

* If your content is no longer relevant, set discoverability
to "No one (direct link only)" so that no one will be able
to find the content on the platform anymore

20-30

New courses are
released each
week. Keeping
your curations

up-to-date is key!
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